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Category 12

Best use of social media product development

Entry Deadline: Wednesday 29th June 2011
Please keep your submission to 3 sides of A4. Please answer all of the questions below as fully as possible. You can upload supporting materials separately when you make your submission online.
Name and brief description of product and the campaign it was created for (if appropriate):
	


Date product or campaign (again, if appropriate) launched:

	


Website Address (if applicable):

	


Website Username (if required):

	


Website Password for judges (if required):

	


Cost or range of prices for product (if paid-for):

(Please mark any commercially sensitive information “judges’ eyes only”. Please also provide measures that can be made public to help explain why your project was successful)

	


Outline the core functionality and purpose of the product:

	


If the product was created for campaign, please provide some context below. If not, please leave blank:

	


Target market:

	


Strategy for ensuring use/uptake of product:
	


Evidence of success:

	


Additional info (if you feel it’s neccessary, please include information that outlines your involvement in the creation/planning of the product):

	


If you have any queries regarding your submission, please contact Melissa Zouhair on 

+44 (0)20 7970 4772 or at awards@reputationonline.co.uk

